CAREER CLUB: SESSION 6
MARKETING YOURSELF

June 20, 2024

Deepti Ramadoss, PhD
Office of Graduate Studies

[ University of
Pittsburgh.

Graduate Studies
School of Medicine




L
Self-promotion — advocating for yourself!

Objectives: provide you with tools to help you:

- Consider a personal brand

- Create elevator pitches

- Practice presenting oneself

- Use of internet resources: LinkedIn, Twitter/X, etc.

- Design business cards
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Tying it back...

valuate the job/offer

resume/CV

acquire/practice skills interview practice

Good fits/new skills/connections

networking

Job search strategy p re pa re LinkedIn —

review job description

What, Who, Where
career panels

exploration o, e

Gather information

Self-assessments

Understand yourself i n t ro S p e Ct i O n ilj:g:/s/aluesl Interests

Credit: Lori Conlan, NIH OITE



Personal Brand
- What

- Being memorable or standing out
- Offering a key message | ‘Talking the talk’
- Importance of authenticity (aka ‘Walking the walk’!)

- Why
- Self-awareness
- What you wish to project to your audience
- Visibility | Grows network

- Commonplace for advancement — can facilitate smooth(er) transitions
- *It moves with you *
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Personal Brand

- How
- Define your purpose
think back to your Interests, Skills, and Values [Session 1!]

- Audit personal brand equity

- Construct personal narrative using illustrative answers
- “Tell me about yourself?”
- “Where are you from?”

- Embody your brand
- Communicate your brand

- Reevaluate and adjust your brand
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Elevator Pitch

Grab the other’s attention!

Principles of a good elevator pitch:

- |s a conversation starter

- Makes a connection with an individual/audience

- Uses common language, and a good analogy

- Creates vivid example or image

- Is enthusiastic

- Science for non-scientists

- Often ends in a question or call to action to gauge interest + keep connection

It does not:
- Explain every detail
- Use jargon or acronyms
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Basic Elevator Pitch Structure

- Introduction
- Name, affiliation

- Engage/Grab interest LM
- Highlight skills and strengths, passion ‘

- Educate/Why you are unique and your work matters
- What and how — Use your research to tell a 15 second story

- What you are looking for
- Mention if and how it relates to them

- What your ask is

- Make it memorable, and ask a question to maintain connection
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Exercise!

- Write down everything you want to say about yourself, your research, keeping your
career goals in mind (take 5-10 minutes now to prepare):

- Everything you would want someone you're meeting to know
- What makes you different in your field — how do you stand out?

- What benefit would you like to bring to the world?

- How do your skills and experience relate to where you want to be?

IT DOES NOT HAVE TO BE PERFECT YET! We'll work to shape it.
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Exercise — continued...

- Edit! From the previous list, write down what you REALLY want your audience to
know about you/your work (take 10 minutes to prepare):

- Prioritize important facts, remove redundancies

- What is exciting and important | Why does it matter?
- What do you do, and why do you do it?

- What is next in this space?

- What is your unique spin?
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Practice!

- Find a partner

- Test it, Tweak it! (take 10 minutes to practice — about 5 minutes each)
- Practice! Speak slowly, enunciate, and make eye contact
- Stand still and straight, but be enthusiastic (ok to use hand gestures limitedly), be conversational
- Keep it simple and focused

- End with something memorable — possibly a call to action
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Break!
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Using the internet to market yourself

- Easy one: make sure you have a non-school email address (e.g. gmail) that is professional

- Social media is an important tool to make connections, have conversations, get noticed

- If you're not already using LinkedIn, Twitter, or any other platform, pick one (ideally the one
you know your target audience use) to start with, then expand

- To help keep it manageable — start with dedicating 10 minutes a day to developing your profile

- Actions to build your brand:
- Add or follow connections
- Share your work
- Share others’ work
- Start a conversation
- Join the conversation
- Respond to mentions
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Using the internet to market yourself

- LinkedIin | Twitter | ResearchGate | Personal website
- Professional headshot

- Engaging headline

- Perfect spelling and grammar

- Clear and easy to read

- Consistent style

- Smart sparing use of bold, italics, underlining, and color
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LinkedIn: major sections

Edit intro X

Indicates required

- Introduction

Basic info

First narme*
l Deepti I
® About Last name*
l Ramadoss, PhD I
Additional name
- Featured | l
MName pronunciation

B This can only be added using our mobile app

- Background: Experience + Education oronouns

[ She/Her v

Let others know how to refer to you.

Learn more about gender pronouns.

- Skills and Endorsements (@ Al inkedin mambers)

Headline*

Graduate Education prafessional | Workforce development | Education Policy | Career and skill building

+ Write with Al

Review and edit the Al draft before saving so it reflects you. Learn more

- Accomplishments

- Additional Information
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LinkedIn: major sections

Edit about x

You can write about your years of experience, industry, or skills. People also talk about their achievements

° I ntrOd u Ction or previous job experiences.

- About

- Featured

4 Write with Al L PREMIUN

] . 0/2,600
° BaCkg rOU nd : EXpe rle nce + Ed U Catlon Review and edit the Al draft before saving so it reflects you. Learn more
Skills
Show your top skills — add up to 5 skills you want to be known for. They'll also appear in your Skills
section.

- Skills and Endorsements

»®  Data Analysis

X Quantitative Research

+ Add skill

- Accomplishments

- Additional Information
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LinkedIn: major sections

€  Featured

- Introduction
- About

- Featured

- Background: Experience + Education

(* Remove from featured )

- Skills and Endorsements
- Accomplishments

- Additional Information

QOur paper is out in PLOS OME! Learn about various
stakeholder insights, and access tools we developed t...

Using stakeholder insights to enhance engagement in

PhD professional development
journals.plos.org

1 comment

Lnaversity of S
=7 Pittsburgh. | &58ins



L
LinkedIn (principles apply to all platforms)

- Summary: highlight key skills and interests

What makes you unique?

What drives you?

**TARGETTED** specific to professions of interest

5-6 topics that are appealing in professions you are considering

:-:' University of
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LinkedIln and (Academic) Twitter

- Creating your profile: write with impact
- Be active — establish expertise
- Use target jobs to your advantage for keywords
- Add professional experiences — describe skills involved in each role relevant to jobs of interest
- Metrics show impact
- Use power verbs
- Include Paid and Volunteer roles — focus on skills they highlight

- Maintaining your profile:
- Follow people, institutions, companies in your field
- Include skills: to start out, request colleagues to endorse skills, or write recommendations
- Share your work: ~ 1 post every 2 weeks, or every week if you have enough content
- Share others’ work: 1 post every week
- Intentional in engagement in conversations
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Publicizing Accomplishments

LinkedIn

- Provides evidence of skills:

Honors and Awards Publications (weblink or address

Presentations (weblink or address) Course or project descriptions

Twitter

- Post accomplishments; tag appropriate others to increase reach

- Use (but don’t overuse) hashtags!
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LinkedIn: Connections

- Aim for 500+ connections, if you are just starting out
- Know the difference between follows vs. invites
- Always customize invitations

- Look at who is looking at you

- If you are actively in the job search phase, consider paying for LinkedIn Premium to
give you access to more profiles and information.
- Premium provides Al tools
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Tips to get noticed

- Customize your URL

- LinkedIn: get a QR code — can be added to your business cards
- Customize top 3 skills

- Be strategic — ask different people to endorse different skills

- Ask connections you know well to congratulate you on accomplishments when you
post

- Consider asking for revisions of recommendations that don’t highlight skills or are
poorly written

- Create your self-defined skills list — ask connections to provide feedback on your list
of skills

These help define your brand!
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Tips to get noticed

$X: = o L @ = .

m Q Search _ . : _
Home My Metwork Jobs Messaging Motifications Me + For Business * My Premium

& Profile language V4

English

Public profile & URL

www.linkedin.comyin/deeptiramadaoss

B e u

Comprehensive Leadership Programs. Tailored
for every career stage.

m / Harvard
B
S

Deepti Ramadoss, PhD (she/ter) { @ verify now H University of Pittsburgh

Graduate Education professional | Workforce development | Education .
. . . The Johns Hopkins
Policy | Career and skill building University Accelerate career growth.

Pittsburgh, Pennsylvania, United States - Contact info

st
500+ connections

.
(ﬂdd profile sectic-n) (ﬂdd custom button ) (More)

These help define your brand!
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Tips to get noticed

- -

- Customize your URL -

- LinkedIn: get a QR code — can be adc | . ... ; cards

- Customize top 3 skills 4 el e

- Be strategic — ask different people to « @ scamedatsbes ills

- Ask connections you know well to cor ~ " complishments when you
bost & pensionunds

- Consider asking for revisions of recon ..o )n’t highlight skills or are
pOO rly Written sl L ‘

- Create your self-defined skills list—as, w e + t y v i o povide feedback on your list
of skills esarlein i k1

N 2 [ ]c]v]o]n]m
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Tips to get noticed

- Customize your URL ¥ Linkedin QR code
- LinkedIn: get a QR code — can be ad¢———— " cards
- Customize top 3 skills e

Deepti Ramadoss, PhD

- Be strategic — ask different people to «  &iicssmaiease s
- Ask connections you know well to cor complishments when you
post

- Consider asking for revisions of recon
poorly written

Nt highlight skills or are

& Share my code

- Create your self-defined skills list — as s s yvide feedback on your list
of skills

These helg I
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Your brand on social media

- Join groups
- Helps potential employers/recruiters know your interests

- Follow companies and organizations
- Helps potential employers/recruiters notice you

- Share posts

- This shows your skKills, interests, and activity
- Write posts

- Don'’t forget to pin posts that you want people to notice
- Keep profile updated

- Be intentional with

- Adding/Making connections, groups
- Posts

I i.'ll.l'n.'l'-ll:.'l;-! , )
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Business cards

- Are business cards relevant in 20247

- Dependent on industry, profession, individual — change is constant
* Not common in academic research
* Fairly common in higher ed networks
* Common in biotech
* Common in science or medical writing — especially freelance

* Physical vs. digital cards
* Pros and Cons

- Using business cards effectively: use them as tools to establish meaningful connections and
enhance your professional goals and brand.
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Business cards

- Typical information:
Name
PhD candidate (expected 202X)
Program, University of Pittsburgh
contact info: weblink/linkedin/twitter/physical address/phone

- Some ideas to consider:
- Consistent: themes/colors, font consistent with resume/CV

Memorable:
* key words, research, skills, phrases
 art or design to highlight skills or expertise

QR code to online profile | URLs to various digital presence
Consider utilizing front and back of cards
University branding requires using University formats — consider value

- Some options for templates:
+ https://www.canva.com/business-cards/templates/
+ https://www.vistaprint.com/business-cards

» =+ University of : -
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Career Club Headshots: July 18

Please fill out Qualtrics (shortly in your email box) with your availability!

Session Feedback

Please complete session feedback by June 30!
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